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Abstract: The growth of MSMEs continues to increase every year, but in 2022 it will
experience a decline. North Sumatra is one of the provinces with the largest number of
MSME developments in Indonesia. Barbershop growth continues to increase as a result of
changes in people’s lifestyles. The facilities and services offered greatly influence customer
interest in the Barbershop. The aims of this research are (1) Carrying out a descriptive
economic analysis of the UMKM production sector in Pematang Siantar (2) Carrying out an
economic evaluation of the actors in the Barbershop UMKM sector in meeting family
income in Pematang Siantar City. This research uses a qualitative approach. Technique
sampling in this research that is with method snowball sampling use questionnaire Which
given to 30 perpetrator MSME Barbershop in City Pematang Siantar. The data collection
technique used in this research comes from websites official like Body Center Statistics
(BPS), Ministry Trading, and distribution of questionnaires via Google Form . Data analysis
techniques used in this research uses analysis factors with program Smart PLS 3.0. results
study shows that Number of Customers and Facilities Factors influential and significant on
business development for UMKM Barbershop operators in Pematang Siantar City to meet
economic income.
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Introduction

Indonesia is known as a country rich in natural resources. The abundant natural
resources in Indonesia are used by residents for entrepreneurship, one of the businesses that is
in great demand, namely micro, small and medium enterprises (MSMESs). North Sumatra is
one of the provinces with the largest number of MSME developments in Indonesia. One of
the areas in North Sumatra province that has a fairly large number of MSMEs s the city of
Pematangsiantar. Pematangsiantar City is the second largest city in North Sumatra Province
after Medan. The growth of MSMEs in the city of Pematangsiantar continues to increase
every year, but in 2022 it will experience a decline. One of the MSME businesses in the
service sector is a barbershop or barbershop specifically for men. Barbershop growth
continues to increase as a result of changes in people's lifestyles. The facilities and services
offered greatly influence customer interest in the Barbershop . The aims of this research are
(1) Carrying out a descriptive economic analysis of the MSME production sectors in
Pematang Siantar (2) Carrying out an economic evaluation of the actors in the Barbershop
MSME sector in meeting family income in Pematang Siantar City. then researchers are
interested in doing it research with the title: ™ Analysis of Barbershop Business
Development in MSMEs in Pematang Siantar City "
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Literature Review
National income

"National Income is the amount of income received by production factors used to
produce goods and services in a certain year (Nainggolan, 2020) ."
Keynesian theory

"Keynes' theory states that inflation occurs because people live beyond the limits of
their economic capabilities by focusing on how acts of sustenance between groups of society
can create demand (1) that is greater than the amount of goods available (S)" (Putong, 2015)."
Micro, Small and Medium Enterprises (MSMES)

“ MSMEs is a productive business owned by an individual or business entity that meets
the criteria for being a micro business. As regulated in statutory regulation no. 20 of 2008,
according to the definition of MSMEs, the criteria for MSMEs are differentiated individually,
including micro businesses, small businesses and medium businesses. The definition of micro
business is defined as a productive economic business owned by individuals or business
entities in accordance with the criteria for micro business. A small business is an independent
or stand-alone productive economic enterprise whether owned by an individual or a group
and not as a branch business entity of the main company. Controlled and owned and become
part, either directly or indirectly, of a medium-sized business. The definition of a medium
business is a business in a productive economy and is not a branch or subsidiary of a central
company and is part directly or indirectly of a small business or large business with its total
net worth as regulated by statutory regulations. ”’

Conceptual Framework

Figure 1. Conceptual Framework

Method

This research uses a qualitative approach. Technique sampling in this research that is
with method Judgment sampling use questionnaire Which given to 30 perpetrator MSME
Barbershop in City Pematang Siantar. The data collection technique used in this research
comes from websites official like Body Center Statistics (BPS), Pematangsiantar city
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Cooperative and SME Service, and distributing questionnaires via Google form . Data

analysis technique used in this research uses analysis factor with program Smart PLS 3.0.

Results and Discussion

SM-PLS Analysis Research Results

Convergent Validity

Table 1. Convergent Validity of MSME Barbershop Actors
in Pematang Siantar City

Indicator Loading Factor R‘Itjkllir(ﬁb Information
PBS1 0.760 0.70 Fulfil
PBS2 0.809 0.70 Fulfil
PBS3 0.866 0.70 Fulfil
PBS4 0.842 0.70 Fulfil
PBS5 0.953 0.70 Fulfil

Source: SM-PLS3 and processed

Table 2. Convergent Validity Number of Customers

Indicator Loading Rule of Thumb Information
Factor

JP1 0.744 0.70 Fulfil

JP2 0.906 0.70 Fulfil

JP3 0.257 0.70 Does not meet
the

JP4 -0.055 0.70 Does not meet
the

JP5 -0.108 0.70 Does not meet
the

Source: SM-PLS3 and processed

Table 3. Convergent Validity Facility

Indicator Loading Factor Rule of Thumb | Information
FS1 0.963 0.70 Fulfil
FS2 0.767 0.70 Fulfil
FS3 0.989 0.70 Fulfil
FS4 0.885 0.70 Fulfil

Source: SM-PLS3 and processed
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Convergent Validity measurement through factor loading
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Figure 2. Convergent Validity measurement through factor loading
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Figure 3. Convergent Validity Measurement through Second Outer Loading

Discriminante Validity

Table 4. Discriminant Validity in Avarage Extracted (AVE)

Variable AVE value
Barbershop MSMEs in Pematang Siantar
; 0.720
City
Number of Customers 0.697
Facility 0.819

Source: SM-PLS3 and processed
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Table 5. Composite Reliability

Composite
Variable Reliability | Information
Value
B_arbersh(_)p MSMEs in Pematang 0.927 Reliable
Siantar City
Number of Customers 0.820 Reliable
Facility 0.947 Reliable

Source: SM-PLS3 and processed

Table 6. Evaluation of the Structural Model ( Inner Model )

Variable

R- Squared

Siantar City

Barbershop MSMEs in Pematang

0.643

Source: SM-PLS3 and processed

Table 7. F- Squared

Variable

F Squared

Number of Customers

City

—

Barbershop Actors in Pematang Siantar

MSME

0.017

Pematang Siantar City

Facilities — MSME Barbershop actors in

0.510

Source: SM-PLS3 and processed

Table 8. Hypothesis Testing Research Results

Original Sample T - P -Values | Decision
Statistics
JP-PBS -0.174 0,000 0,000 H,-
rejected
FS-PBS 0.954 0,000 0,000 H,-
rejected

Source: SM-PLS and processed

Discussion

Barbershop MSMEs in Pematang Siantar City (JP — PBS)

Barbershop MSMEs in Pematang Siantar City The statistical t value obtained is 0.000.
To strengthen the results of this analysis, you can also use the P value, provided that p < 0.05.
Based on the results of data analysis, it shows a value of 0.000 < 0.05 . The provisions are
rejected Hy, so it is concluded that the number of customers has a significant influence on
MSME Barbershop operators in Pematang Siantar City to fulfill their economic income. The
results of this research are in line with those carried out by (Made Wirahdi Kusuma Pinatih
and | Gusti Bagus Indrajya, 2019) that the increasing number of customers will increase
income in an MSME, to increase the number of customers the very important role is e-
commerce which can become a There is a great opportunity for MSME players to develop
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their business and enable MSMEs to market with the aim of the global market, so that they
have the opportunity to penetrate exports.

Barbershop MSMEs in Pematang Siantar City (FS — PBS)

Barbershop MSMEs in Pematang Siantar City The statistical t value obtained is 0.000.
To strengthen the results of this analysis, you can also use the P value, provided that p < 0.05.
Based on the results of data analysis, it shows a value of 0.000 < 0.05 . The provisions are
rejected Hg, so it is concluded that the facility has a significant influence on MSME
Barbershop actors in Pematang Siantar City to fulfill their economic income. The results of
this research are in line with those conducted by (Axel.

Conclusion

1. The development of MSMEs in Pematang Siantar City cannot be separated from the
participation of the government and MSME actors. The government should be able to
provide assistance to MSME actors, as well as outreach and training to MSME actors
regarding knowledge about aspects of entrepreneurship.

2. The government can partner or collaborate with higher education institutions (for example
universities) as an extension to gather information related to market needs. MSME players
should innovate their products so that they can develop their own characteristics and be
different from competitors. Apart from that, MSME players should also open themselves
up and join training related to how to analyze products and knowledge about strategies for
developing the business they run.

3. Opinions/perceptions of MSME Barbershop players in Pematang Siantar City regarding
the factors influencing the development of the MSME Barbershop business in Pematang
Siantar City to meet economic income namely that there is a positive and significant
influence on the number of customers and facilities on the business development of
MSME Barbershop players in Pematang Siantar City to meet economic income.
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